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INTRODUCTION

nottingham

It was a little over two years ago thgou votedin ~ New Year, Newmage Want To Get Involved
favour of the development of a Business

o : . In partnership with the planned Retall There are many opportunities for you to
Improvement District to improve the trading fresh . q : . ¢ A
conditions for youin the city centre BID, we have refres ed_our Image and are be involved in the B_ID, rom participating
now called We Are Nottingham. This in our many promotions and events, to
Since then, we have been working in partnership reflects the nature of the organisation as  advising on a steering group for one of
with you all andwith other city centre local businesses working together, but many projects, to becoming a

stakeholders to deliver a number of projects to  also instils a sense of pride amongst the  representative on the board
attract more visitors to the city centre to enjoy ~ residents of Nottinghamshire, which form

the excellenteisure offering the majority of our target audience We would also love to hear from you if

_ _ . you would like some ideas on how your
In thIS document yOU W|" ﬂnd a I’eVieW Of our We have also appOInted a Chlef Execu“ve! business COUld beneﬁt from our projects
activities in 2009, and our plans for 2010 SylviaManser to take the lead on the

projects outlined in our plans for 2010. L¥ @2dzQR ftA1S G2 6S 7
Thank you for your support so far, and | wish you Sylvia joins us with general management hear from you. Pleaseontact Sylvia on
all a very successful year. and marketing experience and has 0115 958 5287 or
worked in the leisure and tourism smanser@nottinghambid.co.uk.

David Lucas .
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Just some of the FREE opportunities available to you... gkl

Get a grant for external
A aprediSes improvements i
you are a small business

Get online even if you

R2y Qi KI@S |} 4S5
with a free listing on

ours!

Join one of our project steering

groutps, tﬁ guvte us y;urtvaluable Encourage your customers to use one ¢ o

input on how to make it a : ) r r

success for a business like your our marshalled taxi ranks for a quicker, Oor your sta
safer way to get home on a Friday or
Saturday night

Get free training

fGet 50% ofBlI \
and
Nottingham

Become a board BUSi_neSS?S
AgainstCrime

member, to have you _
say on how We Are membership
Nottingham is run

LT 82dzQR tA1S Y2NB AYF2NXIGA2Y 2N g2dA R € A
contact Sylvia on 0115 958 5287 or smanser@nottinghambid.co.uk
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REPORT OF MAIN ACTIVITIES IN 2009 Weod...

nottingham

We Are Nottingham proactivelyarketsthe ~ Many of you took full advantage of the free Part of our contribution was used for an
OAGe OSYiuNBQa f SAadzNgpporuhily o Nkelpdt, inclidingldodiof y6i2 Ng(teq3|ve advertising campaign, which,
customers to the city through a series of ~ who appeared on stage! Others held an event ~ despite extreme weather

special events, promotions, public relations in your venue or offered a discount. These conditions, increased visitor numbers to
and other marketing initiatives. were advertised in the programme which was 99,000 compared with 40,000 in 2008.

handed out to over 18,000 visitors.

Nottingham Food and Drink Festival Hockley Hustle _
2S 2NHIFIYAaSR b2dGAy JKghtXight T A NER G C22R I yR In October, we provided funding to cover

Drink Festival, a five day eventincluding ~ Through a GNP grant, we funded the the minimal operational costs of this charity
celebrity chef appearances on stage in Old enhancement and extension tifis excellent music event, which raised £22,000 and
Market Square. City Council event in February to two nights. attracted over 3,000 visitors into the city on

an otherwise quiet Sunday evening.
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REPORT OF MAIN ACTIVITIES IN 2009

KHir

www.gotonottingham.co.uk

nottingham

City Pulse

We funded the extension of this City Council
event from 5pm to 8pm, to keep the 38,000
visitors in the city into the evening, over the
course of the weekend.

First Wednesday

We created this promotion to encourage
customers into the city on a reasonably quiet
night of the week to take advantage of a

number of special offers, courtesy of the
licensed premises in the city. In July and
December, BBC Radio Nottingham coincided
their Big Night Out promotion to fall on the
same day, giving us excellent media coverage
and increasing take up of the promotion even
more.

Cultural Marketing Project

createa brand, campaign and website that
will promote Nottingham as a leading
destination for culture. The project will

not only draw attention to traditional
cultural venues such as the theatres,
galleries, music venues and museums, but
will also highlight thevide variety of food
and drink venues in the city.

2SS KIFI@S LI NIYSNBR ¢AGK Ylye 2F GKS OAleQa

cultural and entertainment venues to
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